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HIGHLIGHTS: 

— Remarkable overall operating results achieved, with accelerated growth in total revenues, 

steady growth resumed in net profit, and significant improvement in free cash flow. 

 Total revenues were RMB37,563 million, up by 11.3%. 

 Profit attributable to equity shareholders of the Company was RMB1,271 million, up by 

2.7%. 

 Free cash flow was RMB151 million, improved significantly as compared with the outflow 

of RMB1,077 million in the same period last year. 

— Gross profit margin and net profit margin were 13.8% and 3.4%, respectively. 

— Fully captured opportunities arising from the issuance of 4G (LTE FDD) license, broadband 

network construction and continued increase of operating expenditure from domestic 

telecommunications operators. Revenue from such customers increased by 15.9%, in which 

revenue from China Telecom increased by 25.4%, and aggregate revenues from customers 

other than China Telecom remained stable. 

 

Financial Highlights (unaudited) 

For the six months ended 30 June 2014  2015 Change 

Revenues                    (RMB million) 33,743 37,563 11.3% 

Gross Profit                  (RMB million) 4,823 5,176 7.3% 

Gross Profit Margin                    (%) 14.3% 13.8% -0.5pp 

Profit Attributable to Shareholders (RMB million) 1,238 1,271 2.7% 

Basic Earnings per Share              (RMB) 0.179 0.184 2.7% 
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(Hong Kong, 26 August 2015) –– China Communications Services Corporation Limited 

(“China Comservice” or “the Company”), and its subsidiaries (the “Group”) (HKSE code: 

552), today announced its unaudited interim results for the six months ended 30 June 2015.  

 

During the first half of 2015, the Group fully captured business opportunities from 

domestic telecommunications operators, such as 4G network construction, speed 

enhancement of fiber optic broadband and maintenance and optimization of networks, and 

provided its customers with integrated services of ‘‘construction and maintenance’’, 

resulting in a significant improvement in operating results. The Group achieved total 

revenues of RMB37,563 million, representing a year-on-year increase of 11.3% and a 

remarkable growth in terms of growth rate
1
. The cost of revenues was RMB32,387 million, 

representing a year-on-year increase of 12.0%. As a result of the decrease in service 

charges and increase in labour-related cost, the gross profit was RMB5,176 million, 

representing a year-on-year increase of 7.3%, while the gross profit margin was 13.8%, 

representing a year-on-year decrease of 0.5 percentage point. The Group strictly 

implemented cost control in selling, general and administrative expenses and such 

expenses was RMB3,930 million, accounting for 10.5% of the total revenues and 

representing a year-on-year decrease of 0.6 percentage point. Profit attributable to the 

equity shareholders of the Company was RMB1,271 million, resuming a steady growth 

with a growth rate of 2.7%. The net profit margin was 3.4% and the basic earnings per 

share amounted to RMB0.184. As a result of the ongoing enhancement of working capital 

management, turnover days of accounts and bills receivable were 140 days, reversing the 

growth trend and achieving a year-on-year decrease. Free cash flow
2
 amounted to 

RMB151 million, achieving a positive indicator value for a first-half year period for the 

first time since the listing of the Company. 

 

Mr. Sun Kangmin, Chairman of the China Comservice commented, “During the first half 

of 2015, following the national initiatives of comprehensively deepening reforms and 

securing stable economic growth through structural adjustment, the Group fully adopted 

the management philosophy of ‘‘innovation and transformation, seeking steady 

development, and pursuing efficient development’’. While persisting in the development of 

the ‘‘Two New Markets
3
’, the Group properly allocated its resources and captured the rare 

opportunity in the development of domestic telecommunications operator market by 

leveraging its competence and competitiveness in providing integrated services, which 

resulted in a remarkable results in the complicated and ever-changing market. The growth 

of the total revenues accelerated, net profit resumed steady growth and free cash flow 

                                                 
1 In the first half of 2014, the total revenues of the Group were RMB33,743 million, representing a year-on-year 

 increase of 4.3%. 
2 Free cash flow = Profit for the year + Depreciation and amortisation – Changes in working capital – Capital  

expenditure 
3 Two New Markets refer to domestic non-operator market and overseas market. 
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achieved a significant improvement compared to the previous year. Meanwhile, the Group 

insisted on deepening reforms, continuously promoted innovation in operational 

management and business model, and strengthened the impetus for subsequent 

development, which laid a solid foundation for its sustainable development.” 

 

Business Development 

 

During the first half of 2015, the Group’s operating results was characterized by the 

increase in both the capital expenditure and operating expenditure of domestic 

telecommunications operators. The issuance of the 4G (LTE FDD) license led to the 

continuous growth in fixed asset investment of domestic telecommunications industry
4
. 

The Group captured this opportunity and achieved revenue from telecommunications 

infrastructure services of RMB18,022 million, representing a year-on-year increase of 

16.6%, with a significant increase in the growth rate as compared with the same period last 

year
5
 and accounting for 48.0% of the total revenues. Among that, the revenue generated 

from the domestic telecommunications operators
6
 grew even more rapidly with a growth 

rate of 25.6%. The Group focused on the opportunities brought by the increase in the 

operating expenditure of domestic telecommunications operators and helped its customers 

to enhance their network quality and responsiveness, and the Group’s revenue from 

business process outsourcing services amounted to RMB16,050 million, representing a 

year-on-year increase of 7.6% and accounting for 42.7% of the total revenues, among 

which the revenue from management of infrastructure for information technology business 

(‘‘Network Maintenance’’) achieved a year-on-year increase of 14.6%. The Group’s 

revenue from applications, content and other services was RMB3,491 million, representing 

a year-on-year increase of 3.3% and accounting for 9.3% of the total revenues, and 

indicating that innovation and transformation achieved a preliminary result. The Group 

focused on the informatization demand of the government and industrial customers and 

strongly promoted high-valued products and services such as “Smart City’’, ‘‘Smart 

Security’’, ‘‘Smart Industrial Park’’ and ‘‘Smart Home’’. Meanwhile, the Group intensified 

efforts in expansion of ‘‘Success Factors’’, a human resources management solution, and 

“Gripay’’, an Internet mobile financial service platform, resulting in a greater breakthrough 

in the number of users. 

 

                                                 
4 In the first half of 2015, fixed asset investment in domestic telecommunications industry was RMB143.73 billion, 

 representing a year-on-year increase of 5.6%. (Source: Ministry of Industry and Information Technology of the 

 People’s Republic of China) 
5 In the first half of 2014, the Group’s revenue of telecommunications infrastructure services was RMB15,453 million,  

representing a year-on-year increase of 0.7%. 
6 The Tower Company (full name: China Tower Corporation Limited) was jointly established by the three domestic 

 telecommunications operators in July 2014. Since 2015, the Group’s the revenue from the Tower Company is 

 temporarily classified as revenue from the domestic telecommunications operator market. 
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The Group has fully leveraged the development trend in the domestic telecommunications 

industry, and allocated resources and provided services according to the market demand. 

During the first half of 2015, revenue from the domestic telecommunications operator 

market was RMB23,802 million, representing a year-on-year increase of 15.9% and 

accounting for 63.4% of the total revenues. Among that, revenue from China Telecom was 

RMB15,850 million, representing a year-on-year increase of 25.4% and accounting for 

42.2% of the total revenues. The Group seized the opportunity arising from the increase in 

the operating expenditure of the domestic telecommunications operators and the aggregate 

revenues from sources other than China Telecom
7
 was RMB7,952 million, representing a 

year-on-year steady increase of 0.6% and accounting for 21.2% of the total revenues. In 

accordance with the arrangements of preferential treatment and non-competition made with 

the Tower Company, the Group commenced to undertake business from the Tower 

Company and further reached consensus on cooperation during the first half of this year, 

making full preparation to serve the customers comprehensively. 

 

During the first half of this year, the Group’s revenue from the domestic non-operator 

market was RMB12,177 million, representing a year-on-year increase of 6.3% and 

accounting for 32.4% of the total revenues. The Group identified six major group-level 

products
8
, put in more marketing efforts and successfully realized cross-region promotion 

of its products. The Group focused more in expanding market coverage, resulting in an 

initial breakthrough in industries such as electricity and transportation. The Group 

strengthened cooperation with domestic telecommunications operators to jointly develop 

projects in the domestic non-operator market, with the revenue generated therefrom 

amounting to approximately RMB700 million. During the first half of 2015, the Group’s 

revenue from the overseas market was RMB1,584 million, representing a year-on-year 

decrease of 9.2% and accounting for 4.2% of the total revenues. Although there was a 

decline in overseas revenue due to the Group’s initiative to scale down business with low 

operating efficiency and the cyclical fluctuations of large projects and implementation 

timing of projects, the Group strengthened its development efforts in overseas turnkey 

projects and continuously optimized the revenue structure in overseas market, and the 

proportion of the revenue from turnkey projects increased to 69% of revenue from 

overseas market. 

 

Prospects  

Mr. Sun Kangmin, Chairman of China Comservice said, “Against the backdrop of slow 

recovery in global economy and with China’s economy entering into a “new normal’’ 

                                                 
7 Revenues from sources other than China Telecom include revenue from China Mobile, China Unicom and the Tower 

Company. 
8 Six major group-level products include ‘‘Smart City’’, ‘‘Smart Security’’, ‘‘Intelligent Building’’, ‘‘Smart Industrial 

Park’’, ‘‘Cloud Computing’’ and ‘‘E-certification’’. 
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phase, the Group is encountering many new situations and changes in its development. 

The strong promotion by the government in areas, such as the ‘‘Internet+’’, ‘‘Broadband 

China’’, “Made in China 2025’’, ‘‘One Belt, One Road’’, ‘‘Information Security’’, 

‘‘Utility Tunnel System’’ construction, and ‘‘enhancement of the speed and quality of 

operators’’, will expand the market potential for the Group. Meanwhile, factors such as 

slowdown of the macroeconomic growth, low development rate of the communications 

industry, decrease in service charges and changes in regulatory policies also brought 

many challenges to the Group. The Group will capture the opportunity arising from 

domestic telecommunications operators’ construction of 4G and fiber optic broadband 

network, continuously seek new business opportunities in the internet-oriented 

transformation of domestic telecommunications operators and step up efforts in the 

expansion of northern China market, with a view to maintaining a stable fundamental of 

its operation. Meanwhile, the Group will strengthen the value-driven principle, deepen 

innovation and transformation, and facilitate the development through innovation. Firstly, 

the Group will optimize the structure of its businesses and customers. The Group will 

continuously pursue opportunity arising from the increase in the operating expenditure of 

domestic telecommunications operators, strongly expand the businesses that foster 

customers’ loyalty, such as maintenance and logistics, and also the high-valued 

businesses such as ‘‘Smart City’’, ‘‘Smart Security’’, ‘‘Smart Industrial Park’’ and ‘‘Smart 

Home’’. The Group will also capture the opportunity in the industrial Internet and speed 

up the development in major sectors, such as government, electricity, water conservancy, 

transportation and municipal infrastructure to realize the scale development in the 

domestic non-operator market. Leveraging on the opportunity of the ‘‘One Belt, One 

Road”, the Group will pursue breakthrough in the turnkey projects in overseas market. 

Secondly, the Group will optimize its operating model. The Group will actively explore 

the operating model in combination of investment and financing, undertake large turnkey 

projects under the BT/BOT model on a trial basis, accelerate integration of the new 

technology with traditional business and promote cross-sector operation. The Group will 

gradually promote the appropriate integration within professions such as logistics, 

distribution, design and construction, and strengthen synergistic operation. Thirdly, the 

Group will optimize its internal management. The Group will further build a flat 

organization structure to increase management efficiency, sub-divide performance 

evaluation unit to match resources precisely and strengthen the foundation management 

to prevent various risks. Through continuous optimization, the Group can speed up its 

transformation towards high-end areas and continually create higher values for its 

shareholders and customers.” 

 

 

– End  
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About China Comservice 

China Comservice is a leading service provider in the PRC for integrated support services in the 

informatization sector. The Company offers telecommunications infrastructure services spanning 

from design, construction to project supervision and management; business process outsourcing 

services spanning from management of infrastructure for information technologies,  general 

facilities management and distribution of telecommunications service and products; applications, 

content and other services spanning from system integration, software development and system 

support to value-added service, etc. The Company’s major customers include domestic 

telecommunications operators, domestic non-operator customers including government agencies, 

industrial customers and small and medium-sized enterprises, as well as overseas customers. Its 

controlling shareholder is China Telecommunications Corporation, and besides, China Mobile 

Communications Corporation, China United Network Communications Group Company Limited 

and China National Postal and Telecommunications Appliances Corporation are also shareholders 

of the Company. 

 

In 2015, the Group was again awarded ‘‘Best CFO’’ and ‘‘Best Investor Relations’’ in the 5
th
 

session of the Asian Excellence Recognition Awards 2015 by Corporate Governance Asia, a 

renowned journal on corporate governance in Asia, fully demonstrating the recognition of the 

Group’s excellent performance in corporate governance and management by the capital market. 

 

For further information, please browse the Company’s website at: www.chinaccs.com.hk 

 

For press enquiries: 

China Communications Services Corporation Limited 

Investor Relations Department 

Mr. Terence Chung 

Ms. Callis Cheng 

Tel: (852) 3699 0000 

Fax: (852) 3699 0120 

Email: ir@chinaccs.com.hk 

 

Forward-looking statements 

This press release contains forward-looking statements and information relating to us and our 

operations and prospects that are based on current beliefs and assumptions as well as information 

currently available to us. The words “anticipate”, “believe”, “estimate”, “expect”, “plans”, 

“prospects”, “going forward” and similar expressions, as they relate to us or our business, are 

intended to identify forward-looking statements. Such statements reflect our current views with 

respect to future events and are subject to risks, uncertainties and various assumptions. Should one 

or more of these risks or uncertainties materialize, or should any of the underlying assumptions 

prove incorrect, actual results may diverge significantly from the forward-looking statement. We do 

not intend to update these forward-looking statements other than our on-going disclosure 

obligations pursuant to the Hong Kong Listing Rules or other requirements of the Hong Kong 

Stock Exchange.  

http://www.chinaccs.com.hk/
mailto:ir@chinaccs.com.hk

