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HIGHLIGHTS:

e Operating results achieved solid and progressive growth with an enhancement in
development quality

e Market development saw enhancement in both scale and quality with further breakthroughs
achieved in industrial smart solutions

e Increased investment in technological innovation R&D to enhance core capabilities in key
fields

e SOE reform achieved substantive breakthroughs and strengthened our competitiveness and
development momentum

e Increase dividend payout to raise shareholders’ investment return

e Leverage differentiated advantages of “1 Positioning, 4 Roles!” to seize the vast opportunities
from digital economy

Financial Highlights (audited)

For the year ended 31 December 2020 2021 Change
Revenues (RMB million) 122,649 133,991 +9.2%
Profit Attributable to Equity Shareholders of the 3,081 3,157 +2.5%
Company (RMB million)

Profit Attributable to Equity Shareholders of the 3,081 3,247 +5.4%
Company?(as adjusted) (RMB million)

Free Cash Flow (RMB million) 2,630 4,060 +54.4%
Gross Profit Margin (%) 11.2% 11.0% -0.2pp
Net Profit Margin (%) 250 2.4% -0.1pp

1“4 Roles”: “Builder of Digital Infrastructure”, “Provider of Smart Products and Platforms”, “Service Provider of Data Production”
and “Guard of Smart Operation”.
2 For a comparable analysis, the relevant data is the adjusted profit attributable to equity shareholders of the Company and its year-on-
year change. In relation to the property acquired in 2020 to serve as the bases for the smart production, operation and research and
development, the corresponding depreciation of the property was excluded as it was transferred to fixed assets in February 2021 (2020:
Nil).
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Basic Earnings per Share (RMB) 0.445 0.456 +2.5%
Total Dividend per Share (RMB) 0.1602 0.1732 +8.1%
Final Dividend per Share (RMB) 0.1335 0.1641 --
Special Dividend per Share (RMB) 0.0267 0.0091 --

(Hong Kong, 30 March 2022) — China Communications Services Corporation Limited (“China
Comservice” or the “Company”), and its subsidiaries (the “Group”) (HKSE code: 552), today
announced its audited annual results for the year ended 31 December 2021.

OPERATING PERFORMANCE

In 2021, the Group capitalized on the opportunities arising from the acceleration in the digital
infrastructure construction and the promotion of integrated development of digital economy and real
economy in China, the domestic non-telecom operator (“domestic non-operator”’) market achieved
sound development and was the largest growth driver of the Group’s results. In addition, the supply
chain business, which has been consolidated and cultivated, and applications, content and other (“ACO”)
services also contributed notably to the results growth. The total revenues of the Group increased by
9.2% year-on-year to RMB133,991 million for the year. Profit attributable to the equity shareholders of
the Company amounted to RMB3,157 million, representing a year-on-year increase of 2.5% (excluding
the effect of depreciation arising from the Group’s property acquired in 2020 as the bases for the smart
production, operation and research and development, which was transferred to fixed assets in February
2021, profit attributable to the equity shareholders of the Company in 2021 was RMB3,247 million,
representing a year-on-year increase of 5.4%). Gross profit margin was 11.0%, and the decline of gross
profit margin has been moderating and stabilizing gradually®. Free cash flow* remained healthy at
RMB4,060 million, representing a year-on-year increase of 54.4%. Good operating results and
sufficient free cash flow have provided solid support for the subsequent development of the Group.

In view of factors including the Group’s operating results, and to further increase shareholders’ return,
the Board has proposed to increase the dividend payout ratio of final dividend from 30% in the past to
36% for the financial year ended 31 December 2021, representing a final dividend of RMBO0.1641 per
share with a year-on-year increase of 22.9%. Besides, the Board has also proposed to distribute a special
dividend of RMBO0.0091 per share for 2021. Taking into consideration of the above factors, the
Company’s total dividend for 2021 is RMBO0.1732 per share, representing a year-on-year increase of
8.1% and a total dividend payout ratio of 38%.

3 In 2020, gross profit margin of the Group was 11.2%, representing a decline of 0.5 percentage point as compared to 2019.
4 Free cash flow = Profit for the year + Depreciation and amortization — Changes in working capital — Capital expenditure
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Mr. Huang Xiaoqing, President of China Comservice commented, “In 2021, by adhering to the overall
roadmap of ‘value-driven, seeking steady yet progressive growth and high-quality development” and
leveraging its strengths as a ‘New Generation Integrated Smart Service Provider’, the Group overcame
the setbacks from the COVID-19 pandemic, expanded markets proactively and achieved satisfactory
operating performance by taking a firm grip of the significant opportunities brought by digital economy;,
Cyberpower and National Big Data Strategy. Meanwhile, the Group started the new stage of
development, practised the new development philosophy and serviced the new development landscape;
and focused on State-owned Enterprise Reform and value creation with transitory results achieved,
leading to a further enhancement in its development quality and laying a more solid foundation for
future development.”

MARKET DEVELOPMENT

Domestic Non-Operator Market

In 2021, the Group actively expanded the domestic non-operator market and the revenue from such
market amounted to RMB57,446 million, representing a year-on-year increase of 15.9% and accounting
for 42.9% of the total revenues, an increase of 2.5 percentage points year-on-year. Domestic non-
operator market was the largest contributor to revenue growth among the customer groups®. The Group
continued to make breakthroughs in digital infrastructure and industrial smart solutions, with sizeable
projects valued above RMB10 million kept increasing, and the development quality of the domestic
non-operator market gradually elevated.

Domestic Telecommunications Operator Market

In 2021, the Group seized market opportunities in 5G, data centers, cloud-network integration and
network information security, adhered to the development strategy of “CAPEX + OPEX + Smart
Applications”® and provided customers with integrated services for new information infrastructure
construction and industrial digitalization. The revenue from domestic telecommunications operator
market amounted to RMB73,803 million, representing a year-on-year increase of 5.5%, which reversed
the year-on-year decrease in revenue’ from such market, and accounting for 55.1% of the total revenues,
representing a year-on-year decrease of 2.0 percentage points. The Group proactively integrated itself
into the industry’s ecosystem and strengthened cooperation with the domestic telecommunications
operators in market expansion and technology research and development for mutual complementarity,
leading to favourable results. The above efforts deepened the trust and loyalty from domestic
telecommunications operators, while broadening the source of the Group’s revenue and enhancing it
capabilities.

5 Customers here are classified into four categories, including the domestic non-operator customers, China Telecom, other domestic
telecommunications operator customers and overseas customers.

6 CAPEX + OPEX + Smart Applications: CAPEX refers to the capital expenditure of domestic telecommunications operators while
OPEX refers to the operating expenditure of domestic telecommunications operators.

7 In 2020, the revenue from the domestic telecommunications operator market recorded a year-on-year decrease of 3.4%.
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Overseas Market

In 2021, the COVID-19 pandemic continued to rage overseas, which had a relatively large impact on
the Group’s overseas business. The Group’s revenue from overseas market amounted to RMB2,742
million, representing a year-on-year decrease of 11.4% and accounting for 2.0% of the total revenues.
Although the protracted pandemic cast greater uncertainties over its overseas business expansion, the
Group still proactively expanded its business and built up a reserve of overseas projects in various
regions.

BUSINESS DEVELOPMENT
Telecommunications Infrastructure (“TIS”) Services

In 2021, the Group fully recognized that the new round of technological revolution and industrial reform
had brought huge room of development for China’s digital economy industry. As a “New Generation
Integrated Smart Service Provider”, the Group rode on the trend and supported its customers to build
digital infrastructure featuring 5G, cloud computing and other advanced technologies. Revenue TIS
services amounted to RMB71,889 million, representing a year-on-year increase of 7.0% and accounting
for 53.7% of the total revenues.

Business Process Outsourcing (“BPO”) Services

In 2021, the Group seized the opportunities arising from the OPEX of domestic telecommunications
operators and the development of modern supply chain industry. Revenue from BPO services amounted
to RMB40,624 million, representing a year-on-year increase of 9.0% and accounting for 30.3% of the
total revenues. Of which, revenue from our network maintenance business and supply chain business
recorded a year-on-year growth of 5.6% and 10.1%, respectively. The growth of supply chain business
expedited notably® after consolidation, synergistic operation and the introduction of strategic investors.
The aggregate contribution to revenue growth from network maintenance and supply chain businesses
accounted for 59.1% of the revenue growth of BPO services.

Applications, Content and Other (“ACO”) Services

In 2021, the Group stepped up its technology research and development and iterative development of
smart products to cater for the demand for upgrade from digitalization of the society and industrial
digitalization, with focus placed on key industries such as the government, electricity, transportation
and medical care, and provided its customers with digitalization products, platforms and solutions
adapted to 5G scenarios. ACO services maintained its rapid growth momentum, with a revenue of
RMB21,478 million for the year, representing a year-on-year growth of 18.0%. Its contribution to the
total revenues increased by 1.2 percentage points year-on-year to 16.0%.

8 In 2020, the revenue from the supply chain business recorded a year-on-year growth rate of 5.3%.
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STATE-OWNED ENTERPRISE REFORM

Leveraging “Double-hundred Reform”, the Group further promoted comprehensive reform, and made
certain achievements. In the aspect of introducing strategic investors, in 2021, the Group introduced
State Grid Information & Telecommunication Technology Group Co., Ltd. (“State Grid ITT Group”)
successfully as a strategic shareholder and entered into a Digital New Infrastructure Strategic
Cooperation Framework Agreement with State Grid ITT Group. State Grid ITT Group currently holds
166,000,000 domestic shares of the Company, representing 2.40% of the total issued share capital of
the Company. The chairman of State Grid ITT Group has been appointed as a Non-executive Director
of the Company at present. By introducing State Grid ITT Group as a strategic shareholder of the Group
and entering into the strategic cooperation agreement, the Group has further expanded the market in the
fields of informatization and intelligentization of the power industry. In 2021, the contract amount from
State Grid increased by approximately 20% year-on-year.

In the aspect of mixed-ownership reform at subsidiary level, in 2021, the wholly-owned subsidiary of
the Group, China Comservice Supply Chain Management Company Ltd. (“Supply Chain Company”),
introduced four strategic investors® successfully and the strategic investors have injected a total of
RMB900 million into the Supply Chain Company. After the completion of the capital injection, the
aggregate equity interest held by strategic investors is approximately 26.015% of the enlarged share
capital in the Supply Chain Company. The Supply Chain Company is the only integrated logistics
enterprise in the domestic telecommunications industry with a “5A” qualification. The Group
introduced strategic investors with synergistic effect for the Supply Chain Company with an aim to
build the Supply Chain Company into a leading enterprise of smart supply chain integrated services in
the domestic ICT industry to strengthen the Group’s competitiveness.

In the aspect of market-oriented incentive mechanism, in 2021, the Group implemented the Share
Appreciation Rights Incentive Scheme with the approval of the general meeting. Such scheme aims to
deepen the reform of incentive and restraint mechanism and refine the mid- to long-term incentive
system, thereby making the interests of the core staff in key positions closely linked to the performance
of the Group and fully motivating the key talents. Besides, the Group deeply implemented pilot
subdivision of assessment units and empowered the front line with corporate resources to improve the

overall efficiency of the Group and employees’ sense of gain.

9 The four strategic investors are COSCO SHIPPING (Tianjin) Company Limited, Zhilian Shenzhen International Smart Logistics
(Shenzhen) Co., Ltd., Guoxin Shuangbai No. 1 (Hangzhou) Equity Investment Partnership (Limited Partnership) and Gonggingcheng
Orient Securities Sucheng Investment Partnership (Limited Partnership).
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PROSPECTS

Mr. Huang Xiaoqing, President of China Comservice said, “Currently, the State has attached great
importance to developing digital economy and promoting integrated development of the digital
economy and the real economy. Since the outbreak of COVID-19 pandemic, digital technology and
digital economy have played an important role in fighting against the COVID-19 pandemic and the
resumption of work and life. With China entering a new stage of development, the Group, which acts
as a ‘New Generation Integrated Smart Service Provider’, will seize the opportunities brought by the
robust development of digital economy, acceleration of digital transformation in society, the fulfillment
of national objectives of ‘Carbon Peak, Carbon Neutrality’, the full commencement of ‘East-To-West
Computing Resource Transfer’ project, and adhere to the principles of fairness and innovation, seeking
steady yet progressive growth, value placed at the first priority, manageable risks, united spirits and
efforts, to continuously strengthen its technological innovation capability, synergistic capability in
ecosystem, market competitiveness, reform impetus and risk control capability while putting efforts
into pandemic prevention and control. The Group will capitalize on its own advantages and strive for
market expansion, increase research and development investment to embark on the path of
transformation and upgrade towards a technology-oriented enterprise. The Group will focus on value
creation, promote reforms and innovation, with a view to achieving high-quality development.

In the domestic non-operator market, the Group will seize the opportunities arising from industrial
digitalization and digital infrastructure, capitalizing on its advantages of the ‘Consultant + Staff +
Housekeeper’!® service model and the ‘Platform + Software + Service’!! capabilities. The Group will
penetrate key regions, namely the Beijing-Tianjin-Hebei Area, the Yangtze River Delta, the
Guangdong- Hong Kong-Macao Area, and the Chengdu-Chongging Area as well as key sectors
including government, transportation, electricity, construction, and will step up its effort to develop
key businesses such as data centers, 5G customized network, Industrial Internet, emergency
management, digital governance and cybersecurity, thus achieving dual enhancement in the scale and
value of market development.

In the domestic telecommunications operator market, by adhering to its ‘CAPEX + OPEX + Smart
Applications’ development strategy, the Group will seize the opportunities of 5G, big data and cloud-
network integration while vigorously developing the traditionally advantageous businesses to secure
the fundamentals of its operation. The Group will provide its customers with multi-scenario

informatization products and services, quickly respond and react, with a view to meeting customers’

10 “Consultant + Staff + Housekeeper” service model is a unique business model adopted by the Group in recent years. “Consultant”
means that the Group acts as the “Consultant” to help its customers through leveraging its talents and product advantages, so as to turn
customers’ needs into feasible solutions or projects. “Staff” means that the Group, as appointed by its customers, assists them in the
capacity of “Staff” in coordinating other stakeholders of the project, so as to promote the smooth implementation of the project and
ensure that its customers’ expectation could be achieved. “Housekeeper” means the Group provides full life cycle management and
accompanying service of relevant businesses and creates values for customers.

11 “Platform + Software + Service” capabilities: utilize core foundation platforms, including cybersecurity and IoT, focus on various
smart applications for customer scenarios and the integrated service capabilities covering consultation and planning, project
construction, operation and maintenance, to provide customers with customized integrated solution.
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demand for business development and digital transformation, assisting customers to construct
integrated digital information infrastructure which is speedy, green, safe and intelligent.

In the overseas market, the Group will develop businesses based on the principles of safety and
effectiveness. The Group will actively explore and grasp new opportunities arising from the ‘dual-
circulation with domestic and international development” and normalization of pandemic situation
overseas, participate in the construction along the ‘Belt and Road’ and further promote the development
and implementation of overseas projects.

The Group has high regard to its own value creation, and it will keep devoting itself to research and
development investment by strengthening the support for research and development, optimizing the
evaluation mechanism, expediting the conversion of research and development to results, forging
strategic core platforms, accumulating flagship products proactively and cultivating expert and talent
team, with a view to promoting its technological leadership. The group will expedite its own digital
transformation and utilize data as the core element to solve key problems in production and operation
and improve the overall operation efficiency. Taking the Supply Chain Company’s successful
introduction of strategic investors as a starting point, the Group will accelerate business consolidation
and synergistic operation. The Group will implement the whole process management with its
procurement platform and strictly execute the whole process monitoring on business subcontracting to
reduce cost and enhance efficiency. The Group will attach equal importance to the strategies of organic
growth and external development and make good use of its capital to support its own development and
generate income from its investment.”

—End -
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About China Comservice

China Comservice is a New Generation Integrated Smart Service Provider that provides integrated
comprehensive solutions in the informatization and digitalization sector including telecommunications
infrastructure services spanning from design, construction to project supervision and management;
business process outsourcing services spanning from management of infrastructure for information
technologies (network management), general facilities management(property management), supply
chain and products distribution; applications, content and other services spanning from system
integration, software development and system support to value-added service, etc. The Company’s
major customers include domestic telecommunications operators (including the three domestic
telecommunications operators and China Tower Corporation Limited), domestic non-telecom operator
customers including government agencies, industrial customers and small and medium-sized
enterprises, as well as overseas customers. Its controlling shareholder is China Telecommunications
Corporation, and besides, China Mobile Communications Group Co., Ltd., China United Network
Communications Group Company Limited, State Grid Information & Telecommunication Technology
Group Co., Ltd. and China National Postal and Telecommunications Appliances Co., Ltd. are also
shareholders of the Company.

The Group ranked 87th in FORTUNE China’s “2021 FORTUNE China 500” and 1,337th in Forbes’
“2021 Forbes Global 2000”. In the “l16th Asian ESG Awards” organized by Corporate Governance
Asia, the Group won the accolades of “Asia’s Icon on ESG”, “ESG Influencer” and “Asian Corporate
Director”. The Group was honored with “Gold Award” in “The Asset ESG Corporate Awards 2021”
held by The Asset, a financial magazine. The Group was named as “Honored Company” in ‘2021 All-
Asia Executive Team” rankings by Institutional Investor again. The Group was also awarded 2021
Golden Hong Kong Equities Grand Award” in the “6th Golden Hong Kong Equities Awards Ceremony”.
The Group also received honors of “Best CEO” and “Best CFO” in rankings from Institutional Investor
and other institution.

For further information, please browse the Company’s website at: www.chinaccs.com.hk

For press enquiries:

China Communications Services Corporation Limited
Investor Relations Department

Mr. Terence Chung

Ms. Patricia Leung

Tel: (852) 3699 0000

Fax: (852) 3699 0120

Email: ir@chinaccs.com.hk
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Forward-looking statements

This press release contains forward-looking statements and information relating to us and our
operations and prospects that are based on current beliefs and assumptions as well as information

99 ¢¢ 29 ¢¢ 9% <c

currently available to us. The words “anticipate”, “believe”, “estimate”, “expect”,

29 ¢

plans”, “prospects”,
“going forward” and similar expressions, as they relate to us or our business, are intended to identify
forward-looking statements. Such statements reflect our current views with respect to future events and
are subject to risks, uncertainties and various assumptions. Should one or more of these risks or
uncertainties materialize, or should any of the underlying assumptions prove incorrect, actual results
may diverge significantly from the forward-looking statement. We do not intend to update these
forward-looking statements other than our on-going disclosure obligations pursuant to the Hong Kong
Listing Rules or other requirements of the Hong Kong Stock Exchange.
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